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to  their  image. Therefore, an  increasing role  is played by corporate 
social responsibility (Bieńkiewicz, 2008, p. 10).




to  achieve  tangible  and  intangible  benefits  from  the  CSR  concept 
implementation.
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2. Attitudes towards benefits from CSR in literature
The authors’ attitudes towards gaining benefits from CSR activities, 
which can be identified in the literature, are not uniform and they stem 
from  different  approaches  (cf. Figure  1)  to  define  corporate  social 
responsibility (Zboroń, 2011, p. 32). 




















































































































































































































building  positive  relations with  financial  partners  (Grzeszta,  2009, 
p. 50). 
Moreover,  increased competitiveness of  the company  is another 
gain from CSR. Stakeholders are characterized by increasing demands 
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